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A ECA

EDUCATION CENTRE OF AUSTRALIA

ECA



OUR BRAND

Progress and innovation are part of our history. The world is
constantly evolving and only the strongest win.

Our vision goes further and we offer opportunities for those who
want to achieve the best results.

BRAND VALUES

INNOVATION

To inspire our students

IMPROVING

Quality of studies

FOCUS

In the future

GAIN

Experience and knowledge from
the best on the market
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PRIMARY LOGO

ECA brand re-design represents our progress with a solid base revealed, a new page turned for our future, where staff,
students, suppliers and partners are happy and proud to be part of the ECA Group, squares elements from the old logo
remind us what we were. A robust typography shows how strong we are, to show that we are the best education provider and
that we have the structure to compete with any other provider.

We are stronger, we are modern and we are reliable.

S '
0
. EDUCATION CENTRE OF AUSTRALIA
EDUCATION CENTRE OF AUSTRALIA
T
¢ NECA
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A ECA

EDUCATION CENTRE OF AUSTRALIA

Al ECA

EDUCATION CENTRE OF AUSTRALIA

M ECA

EDUCATION CENTRE OF AUSTRALIA

CORPORATIVE BACKGROUND

These 2 variations are the correct
usage for a brand application on
the corporate background.

AN ECA

The detail of the light blue
triangle can only be kept when
applied over the dark blue
background.

EDUCATION CENTRE OF AUSTRALIA

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.

MECA

EDUCATION CENTRE OF AUSTRALIA
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PRIMARY LOGO USAGE

PLACEMENT ON IMAGES

“ a3
A ECA

EDUCATION CENTRE OF AUSTRALIA
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SYMBOL
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COLOR PALETTE

PRIMARY

80%

PMS: 281 C

CMYK: 100, 90, 30, 35
RGB: 24, 41, 88

LAB: #182958

20% 60%

40%

SECONDARY

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS.
80%

20% 60%

80% black - 30% black

40%

80%

PMs: 382 C

CMYK: 30, 0,100, O
RGB: 191, 215, 48
LAB: #BFD730

20% 60%

40%

20%

20%

20%

80%

40%

80%

40%

80%

40%

60%

60%

60%

PMS: 3115 C
CMYK: 75, 0,17, 0
RGB: 0, 187, 210
LAB: #00BBD2

PMS:144 C

CMYK: O, 55,100, O
RGB: 246, 139, 31
LAB: #F68B1F

PMS: 527 C

CMYK: 69, 99,0, 0
RGB: 113, 45, 145
LAB: #712D91
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ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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INCORRECT USAGE

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.

Al
VIECA ECA CA

EDUCATION CENTRE OF AUSTRALIA EDUCATION CENTRE OF AUSTRALIA EDUCATION CENTRE OF AUSTRALIA

% ECA % ECA

EDUCATION CENTRE OF AUSTRALIA EDUCATION CENTRE OF AUSTRALIA
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To ensure brand consistency across the ECA Headlines, subheads, secondary subheads, and
Group marketing materials, the following font short introductory copy.

should be used in all printed materials such as

brochures, and in all advertising and publicity.

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopagrstuvwxyz
1234567890!@#%$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890 @#$%"&*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#%$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijilmnopqgrstuvwxyz
1234567890!@#$%"&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#%$%"&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()
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Arial should be used in corporate materials.

Arial is readily available within word processing, spreadsheets and presentation programs and will be used
for all internally produced documents as well as for correspondence.

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!'@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijilmnopqrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

WEB TYPEFACE

PRIMARY - HEADLINE PRIMARY - BODY

RALEWAY EXTRA BOLD ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$% &*()

SECONDARY - HEADLINE SECONDARY - BODY

TAHOMA BOLD TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890!@#$% " &*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%N&*()
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HEADLINES TYPEFACE

For the communication materials (banners, posters, outdoors, flyers, etc) - not corporative, we have to use
the following font only for the headlines and subheads (optional).

FACE OFF M54 B
ABCDEFGHIJLMNOPORSTUVWXYZ NEW

1234567890 FACE

NEW

PROJETS
Lorem ipsum do

lo r sit amet
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PHOTOGRAPHY EXAMPLES

v2o3 | aullaping Ayuap pueig /| abed



page 18 Brand Identity Guideline | ECA



NEW
AMIBITIONS

LOREM IDSLIM DOLOR SIT AMET,
COMSECTETUH ALNPISCESS ELIT

NEW

PROJETS

LOREM IFEUM DOLOR SIT AMET,
COMSECTETUR ADMPISCING ELIT
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SAMPLE APPLICATIONS PULL UP BANNER

ECUC ATION CEMTRE OF AUSTRALIA

'More than a great education’

A' ECA

Start your
journgy from
English to
Postgraduate
studies to
achieve your
dreams

«English L
SWET ican v, oplems B g pd ity
*Undergraduate
“Postgraduate
“Professional Year

www.eca.edu.au
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A ECA

EDUCATION CENTRE OF AUSTRALLA

“Maore than a great education”

PARTNERS IN o

GLOBAL EDUCATION S8

Education Centre of Australia (ECA) is a diverse aducation group that partiners with
leading Australian universities 1o heip them achieve sustmnable. lang-term growth. W
o this through the successhul creation of:

* Managed campus parternships

*  Specialised student recrultment practices
= Sustained infrastructurs development

+ Guality off-shore programs
At ECA wir are known for our abliity to understand and respond to e futue of the
intormaticnal and domestss edicatson markats. We bl univarsities to fual sustainablo
Hnancial grovdh and prodde decersified risdenue streamds that maintains high

b W "

Contact ECA today and allow i to halp you dolvor hegh-impact, fast turm-arund
prowth solutions.

k ECA 02 RIEE 3247 | univaeca.adu
WDRACATACS CHMTES CF AUETRALEL
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HORIZONTAL WEB BANNER

VERTICAL WEB BANNER

PARTNERS IN GLOBAL EDUCATION

* Managed campus partnerships
* Sustainable financial growth
* Expertise in International Recruitment
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SEASON’S GREETINGS
THANK YOU FOR YOUR SUPPORT
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AMECA NECA NECA

GLOBAL PARTNERSHIPS PATHWAYS

ECA GLOBAL | ECA PARTNERSHIPS | ECA PATHWAYS



THE ECA LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be

used in communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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AMECA NECA N ECA

GLOBAL PARTNERSHIPS PATHWAYS
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PRIMARY LOGO COLOR BACKGROUND

MECA

GLOBAL

MECA

GLOBAL

LIGHT COLOR (DOWN 50%)

M ECA

GLOBAL

A ECA

GLOBAL

M ECA

GLOBAL

MECA

GLOBAL

M ECA

GLOBAL

MECA

GLOBAL

M ECA

GLOBAL

M ECA

GLOBAL

DARK COLOR (100% TO 50%) | These examples apply to ECA Global, ECA Partnerships and ECA Pathways

EE

A ECA

GLOBAL

A ECA

GLOBAL

M ECA

GLOBAL
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COLOR PALETTE

PRIMARY

80%

20% 60%

40%

SECONDARY

PMs: 281C

CMYK: 100, 90, 30, 35
RGB: 24, 41, 88

LAB: #182958

20%

80%

40%

60%

PMS: 3115 C
CMYK: 75,0,17,0
RGB: 0, 187, 210
LAB: #00BBD2

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS. 80%

20% 60%

40%

80%

20% 60%

40%

80% black - 30% black

PMS: 527 C

CMYK: 69,99, 0,0
RGB: 113, 45, 145
LAB: #712D91

20%

80%

40%

60%

PMS:144 C

CMYK: O, 55,100, 0
RGB: 246, 139, 31
LAB: #F68B1F
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MINIMUM SIZE

When reproducing the ECA logo in print, it should not be reproduced smaller than the specified minimum
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

These examples apply to ECA Global, ECA Partnerships and ECA Pathways

fTMECA  fINECA

GLOBAL o

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.

This example applies to ECA Global, ECA Partnerships and ECA Pathways
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These examples apply to ECA Global, ECA Partnerships and ECA Pathways

N ECA® Al ECA®

GLOBAL GLOBAL

ﬂEQ&a

GLOBAL

NECA

GLOBAL

GLOBAL

HECA

GLOBAL

ERSHIPS | ECA PATHWAYS

tity Guideline | ECA GLOBAL | ECA PARTN

d Iden
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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A ECA

HIGHER EDUCATION

ECA HIGHER EDUCATION



THE ECA LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be
used in
communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.

page 34 Brand Identity Guideline | ECA HIGHER EDUCATION



HIGHER EDUCATION

A ECA

HIGHER EDUCATION

AMECA

HIGHER EDUCATION

CORPORATIVE BACKGROUND

These 2 variations are the correct

usage for a brand application on
the corporate background. ' ‘ A
The detail of the light blue line

can only be kept when applied
over the dark blue background.

HIGHER EDUCATION

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.

NMECA

HIGHER EDUCATION
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

M ECA

HIGHER EDUCATION

I-EE RElg'ﬁ I-EE RElg'ﬁ I-EE RElg'ﬁ

2

LIGHT COLOR (DOWN 50%)

A ECA A ECA

HIGHER EDUCATION HIGHER EDUCATION

M ECA

HIGHER EDUCATION

M ECA A ECA A ECA MECA

HIGHER EDUCATION HIGHER EDUCATION HIGHER EDUCATION HIGHER EDUCATION

M ECA

HIGHER EDUCATION

M ECA

HIGHER EDUCATION

M ECA

DUCATION

M ECA

DUCATION
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COLOR PALETTE

PRIMARY

80%

20% 60%

40%

SECONDARY

PMs: 281C

CMYK: 100, 90, 30, 35
RGB: 24, 41, 88

LAB: #182958

20%

80%

40%

60%

PMS: 1788 C
CMYK: O, 96, 83, 0
RGB: 238, 45, 56
LAB: #EE2C37

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS. 80%

20% 60%

40%

80%

20% 60%

40%

80% black - 30% black

PMS: 527 C

CMYK: 69, 99,0, 0
RGB: 113, 45, 145
LAB: #712D91

20%

80%

40%

60%

PMS:144 C

CMYK: O, 55,100, 0
RGB: 246, 139, 31
LAB: #F68B1F
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MINIMUM SIZE

When reproducing the ECA logo in print, it should not be reproduced smaller than the specified minimum
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

HIGHER EDUCATION ]

I[MECA  [TNECA

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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AL ECA® A ECA A ECA

HIGHER EDUCATION HIGHER EDUCATION HIGHER EDUCATION

mecAD

HIGHER EDUCATION

O

HIGHER EDUCATION.

NMECA

HIGHER EDUCATION
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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@ apiC

ASIA PACIFIC
INTERNATIONAL COLLEGE

APIC



THE APIC LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be
used in
communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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@ ariC

ASIA PACIFIC

INTERNATIONAL COLLEGE

S arIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@ apricC

ASIA PACIFIC
INTERNATIONAL COLLEGE

CORPORATIVE BACKGROUND

These 2 variations are the correct

usage for a brand application on

the corporate background.

The detail of the light blue line
can only be kept when applied
over the dark blue background.

@APIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.

@ apic

ASIA PACIFIC
INTERNATIONAL COLLEGE
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MBPM
ONLINE

provided by

@ arIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

MBPM

ONLINE

provided by

S APIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@ apic

ASIA PACIFIC
INTERNATIONAL COLLEGE

CORPORATIVE BACKGROUND

These 2 variations are the correct
usage for a brand application on
the corporate background.

The detail of the light blue line
can only be kept when applied
over the dark blue background.

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.

@APIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

MBPM

ONLINE

provided by

ONLINE | .s:eacirc

provided by INTERNATIONAL COLLEGE

MR | ®@ariC
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

@apicC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@apic

ASIA PACIFIC
INTERNATIONAL COLLEGE

LIGHT COLOR (DOWN 50%)

@APIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@APIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@ apic

ASIA PACIFIC
INTERNATIONAL COLLEGE

@APIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@apricC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@APIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@APIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@apricC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@apic

ASIA PACIFIC
INTERNATIONAL COLLEGE

@apic

ASIA PACIFIC
INTERNATIONAL COLLEGE

@APIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@APIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@ apic

ASIA PACIFIC
INTERNATIONAL COLLEGE
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SYMBOL
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COLOR PALETTE

PRIMARY

80% 80%

PMS: 281 C
CMYK: 100, 90, 30, 35

60% 20%
RGB: 24, 41, 88

LAB: #182958

20% 60%

40% 40%

SECONDARY

PMS: 3115 C
CMYK: 75,0,17,0
RGB: 0, 187, 210
LAB: #00BBD2

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS.

80% 80%

20% 60% 80% black - 30% black 20% 60%

40% 40%

PMS: 144 C

CMYK: O, 55,100, 0
RGB: 246, 139, 31
LAB: #F68B1F
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MINIMUM SIZE

When reproducing the APIC logo in print, it should not be reproduced smaller than the specified minimum
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

ASIA PACIFIC
INTERNATIONAL COLLEGE

E @
§]: @AP'C gI(APIC

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.

SaPIC -
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@API

ASIA PACIFIC
INTERNATIONAL COLLEGE

@API

ASIA PACIFIC
INTERNATIONAL COLLEGE

A

ASIA PACIFIC
INTERNATIONAL COLLEGE

@API

ASIA PACIFIC
INTERNATIONAL COLLEGE

@ APl

ASIA PACIFIC
INTERNATIONAL COLL

@
APIC

ASIA PACIFIC
INTERNATIONAL COLLEGE

S ariC

ASIA PACIFIC
INTERNATIONAL COLLEGE

@APIC

ASIA PACIFIC
INTERNATIONAL COLLEGE
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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FACEBOOK POST INSTAGRAM POST

™ '-’ I

* 10% off tuition fees

= Pay per unit with Ezypay
* Flexible instalment plans

Hext intake: 15 June I

EDM BANNER

Master in Business and

Project Management

ASIA PACIFIC
INTEANATIONAL COLLEGE

STUDY BACHELO
BUSINESS INFOR
SYSTEMS

STUDY ANYTIME. ANYWHERE. merm | @ apic
100% ONLINE DELIVERY OMLINE | Yo N

v F i, L
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INTERMATIOMAL COLLEGE

1-1'

COUNSELLING SERVICE IS FREE OF
CHARGE AND COMFIDENTIAL

Fudenty can ves IFe coumashion for a0 warsty of festcm
Evaryons fncti thamushved in Sfzull stustions st iams
i i D (el el I8 et 12 L ) SRS e (ML
LTWMFELRE O MO B SN AV Pateinsl shodent

A% @ Counsetos; | Bm ConCemed about your Welee, Fou
can speak tn ma condidentialy sbout sny INEG I youT
[GL]

WHO CAN SEE THE COUNSELLOR?

All studenty arsolied at AFLE, BY, EGL, and ECA
Coliege can sccass the Cousflelon

WHEN ¥OU SEE THE COUNSELLOR

Wi oL wind o SDas bo soieona who i &
prefesionsl confisantial, and segarats from
Frmnads and family. A5 information discussed with
1he LT i DAt

sl v |k 1o berang 8 Friend or femily
rridrmibar wwith you ERat s 0K

The counsellor is here to listen and
help you with your concerns.

WHY YOU SEE A COUNSELLOR

i you e nmving personal problame. o U want
to talk about
o Dngoirg haalkh niues

g your famdy and frénds overseas

Pdataaiihapi

Difficumy in makong life dacisions

Drgoing personal problerms

Emolmnat Support

Work redaled s

, Ay, dred demrdsiion
piRing that is praventing you e reaching
yoier educaticnal gosly

COUNSELLING

fwendable tree of chage

Tuswday Proen S - 12pm
55 Regant S, Chipsendale, HSW 2000

Ejitigy S1uderts Co (66 1 tha couRteler @ gaesan BR

tha phone. 0F vis skyne

Mpibouna snc Brishang stucents can acoes this
LArVCE Bry 1M EASE o Sling Sturtialing tasite
chafieal) 15l LTl Musrs
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SAMPLE APPLICATIONS BROCHURE

COVER CONTENT PAGES DIVIDER PAGES

@ aric

ASIA PACIFIC
INTERMATIONAL COLLEGE

UHDERGRADUATE AND POSTGRADUATE

COURSE GUIDE

i { 0N 0

[ ]
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SAMPLE APPLICATIONS PULL UP BANNER

@ aric

ASIA PACIFIC
INTERNATIONAL COLLEGE

SR e s (LACHED, PR

UHDERGRADUATE
AND POSTGRADUATE
COURSES

SYDNEY
MELBOURME

= Dugbarna of Busineis
= Bachelor of Businedn
= Dipborma of Busines information System
= Bachelor of Busings information System

= Graduate Cortificale in Project Management
= Graduate Diploma in Project Mansgomant
= Haster of Businass and Project Managamani

oG

apicollege.edu.au
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[ CHS

ECA COLLEGE OF
HEALTH SCIENCES

CHS



THE CHS LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be
used in
communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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[ CHS

ECA COLLEGE OF
HEALTH SCIENCES

[LCHS

ECA COLLEGE OF
HEALTH SCIENCES

s CHS

ECA COLLEGE OF
HEALTH SCIENCES

CORPORATIVE BACKGROUND

These 2 variations are the correct
usage for a brand application on
the corporate background.

The detail of the light blue line
can only be kept when applied
over the dark blue background.

s CHS

ECA COLLEGE OF
HEALTH SCIENCES

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.

s CHS

ECA COLLEGE OF
HEALTH SCIENCES
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

B CHS

ECA COLLEGE OF
HEALTH SCIENCES

BsCHS

ECA COLLEGE OF
HEALTH SCIENCES

LIGHT COLOR (DOWN 50%)

BsCHS

ECA COLLEGE OF
HEALTH SCIENCES

BSCHS

ECA COLLEGE OF
HEALTH SCIENCES

BsCHS

ECA COLLEGE OF
HEALTH SCIENCES

B CHS

ECA COLLEGE OF
HEALTH SCIENCES

B CHS

ECA COLLEGE OF
HEALTH SCIENCES

BECHS

ECA COLLEGE OF
HEALTH SCIENCES

BsCHS

ECA COLLEGE OF
HEALTH SCIENCES

BECHS

ECA COLLEGE OF
HEALTH SCIENCES

BSCHS

ECA COLLEGE OF
HEALTH SCIENCES

BsCHS

ECA COLLEGE OF
HEALTH SCIENCES

BsCHS

ECA COLLEGE OF
HEALTH SCIENCES

BSCHS

ECA COLLEGE OF
HEALTH SCIENCES

BSCHS

ECA COLLEGE OF
HEALTH SCIENCES
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COLOR PALETTE

PRIMARY

80% 80%

PMS: 281 C
CMYK: 100, 90, 30, 35

60% 20%
RGB: 24, 41, 88

LAB: #182958

20% 60%

40% 40%

SECONDARY

PMS: 3115 C
CMYK: 75,0,17,0
RGB: 0, 187, 210
LAB: #00BBD2

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS.

80% 80%

20% 60% 80% black - 30% black 20% 60%

40% 40%

PMS: 144 C

CMYK: O, 55,100, 0
RGB: 246, 139, 31
LAB: #F68B1F
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MINIMUM SIZE

When reproducing the CHS logo in print, it should not be reproduced smaller than the specified minimum
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

| LCHS :LECHS

ssssssssssss
- ECA COLLEGE OF o
HEALTH SCIENCES

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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[ CH
ECA COLLEGE OF
HEALTH SCIENCES

i CH
ECA COLLEGE OF
HEALTH SCIENCES

N

ECA COLLEGE OF
HEALTH SCIENCES

L CHS

ECA COLLEGE OF
HEALTH SCIENCES

b CH
ECA COLLEGE OF
HEALTH SCIENCES

[
CHS

ECA COLLEGE OF
HEALTH SCIENCES

[ CHS

ECA COLLEGE OF
HEALTH SCIENCES

s CHS

ECA COLLEGE OF
HEALTH SCIENCES
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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SAMPLE

APPLICATIONS FLYERS

GRADUATE CERTIFICATE IN NURSING
{MAMAGEMENT & LEADERSHIP)

LiCHS

ECA COLLEGE OF
HEALTH SCIENCES

Campuy Anay & Beies
Curation
Domaalic itudents [ b Fidi vt o0 By Erhr s Dhivas

hgmbar af Cradhl Poagy -k
Cratas:

Intaks h:

COUREE DVERVIEW

COURSE STRUCTURE

Yau' 1 Srimdetee

Fires Capding
ian Heath Cam Spbem Trammgier
cary ShaBarcas
on . arealty and pafeby i Tiamnayie Fl

Sawy e B 13 W

COURSE LEARNING CUTCOMES

VT BT e 12 | e

e b anhancs o

ng MunaoaTant & Lasderhvpd Suc i et of the 40
B Maitar of Furung (Msnagsmant

vrin wll aviabda enitry o

TN

L g

% Acsdlomec oveal woora of ol et G 5 with it it

SO

B it Boore of 6 b 4
s+ Satisfactory completion of EAF 2 Grade & st ELSES Col

FOR MORE INFORMATION CONTACT

Fioet Bt Ifirir@ben alaoul e counth, Sttt ECA Sl @ R ialfiid i

sims 50 ndantily students wha may b a4 nesd of sdditiorad | rglsh supeart snd any ussd in mary

Brivhana Campus

IR ]

chs.rdu.au

RHCOE Prmidds Lok xdaxs
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SAMPLE APPLICATIONS BROCHURE

COVER CONTENT PAGES

e —

ECA COLLEGE OF

HEALTH SCIENCES E
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A ECA

ENGLISH &
VOCATIONAL

ECA ENGLISH & VOCATIONAL



THE ECA LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be
used in
communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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A ECA

ENGLISH &
VOCATIONAL

CORPORATIVE BACKGROUND

These 2 variations are the correct

usage for a brand application on
the corporate background.

ENGLISH & The detail of the light blue line ENGLISH &

VOCATIONAL can only be kept when applied VOCATIONAL
over the dark blue background.

AMECA

ENGLISH &
VOCATIONAL

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

AMECA

ENGLISH &
VOCATIONAL

MECA

ENGLISH &
VOCATIONAL

LIGHT COLOR (DOWN 50%)

N ECA

ENGLISH &
VOCATIONAL

MECA

ENGLISH &
VOCATIONAL

N ECA

ENGLISH &
VOCATIONAL

M ECA

ENGLISH &
VOCATIONAL

M ECA

ENGLISH &
VOCATIONAL

MECA

ENGLISH &
VOCATIONAL

MECA

ENGLISH &
VOCATIONAL

N ECA

ENGLISH &
VOCATIONAL

MECA

ENGLISH &
VOCATIONAL

M ECA

ENGLISH &
VOCATIONAL

N ECA

ENGLISH &
VOCATIONAL
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COLOR PALETTE

PRIMARY

80% 80%

PMS: 281C
co CMYK: 100, 90, 30, 35 20% 60%
’ RGB: 24, 41, 88 ) o

LAB: #182958

20%

40% 40%

SECONDARY

PMS: 359 C

CMYK: 40, 0,64, 0
RGB: 160, 208, 131
LAB: #AODO83

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS. 80% 80%

20% 60% 80% black - 30% black 20% 60%

40% 40%

PMS: 021 C

CMYK: O, 74,100, O
RGB: 254, 80, 0
LAB: #FE5000
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MINIMUM SIZE

When reproducing the ECA logo in print, it should not be reproduced smaller than the specified minimum
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

‘N ECA {=Eca

ENGLISH &
VOCATIONAL

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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X ECA® A ECA @ M ECA

ENGLISH & ENGLISH & ENGLISH &

VOCATIONAL VOCATIONAL

@ LECA® NMECA
%,

'
NIECA ECA

VOCATIONAL
ENGLISH &

NGL ENGLISH &
VOCATIONAL VOCATIONAL

VOCATIONAL
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

ELSIS



THE ELSIS LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be

used in communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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ENGLISH LANGUAGE
SCHOOLS

CORPORATIVE BACKGROUND BLACK & WHITE

These 2 variations are the correct The black and white versions of

ooe usage for a brand application on .“‘ the logos are used if the color
the corporate background. version cannot be used. It must be

guaranteed that printing will be of

ENGLISH LANGUAGE The detail of the light blue ENGLISH LANGUAGE adequate quality.
SCHOOLS triangle can only be kept when SCHOOLS
applied over the dark blue
background.
[4 ELSIS [ ELSIS
(X L] (XX ]
ENGLISH LANGUAGE ENGLISH LANGUAGE
SCHOOLS SCHOOLS
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

[+ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[+ ELSIS

ENGLISH LANGUAGE
SCHOOLS

LIGHT COLOR (DOWN 50%)

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

L1 ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS
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20%

20%

COLOR PALETTE

PRIMARY
80%

40%

SECONDARY

60%

PMS: 281C

CMYK: 100, 90, 30, 35
RGB: 24, 41, 88

LAB: #182958

80%

20% 60%

40%

PMsS: 3115 C
CMYK:75,0,17,0
RGB: 0, 187, 210
LAB: #00BBD2

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS.
80%

40%

60%

80% black - 30% black

80%

20% 60%

40%

80%

20% 60%

40%

PMS:144 C

CMYK: O, 55, 100, O

RGB: 246, 139, 31
LAB: #F68B1F

PMS: 527 C

CMYK: 69, 99, 0,0
RGB: 113, 45, 145
LAB: #712D91

80%

20% 60%

40%

80%

20% 60%

40%

PMS: 382 C

CMYK: 30, 0, 100, O
RGB: 191, 215, 48
LAB: #BFD730

PMS: 213 C

CMYK: 0, 92,18, 0
RGB: 232, 31, 118
LAB: #E81F76
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MINIMUM SIZE

When reproducing the ELSIS logo in print, it should not be reproduced smaller than the specified minimum
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

JESELSIS  TEELSS

ENGLISH LANGUAGE o
SCHOOLS

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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[-) ELS@

ENGLISH LANGUAGE
SCHOOLS

[+ ELS

ENGLISH LANGUAGE
SCHOOLS

SEL

ENGLISH LANGUAGE
SCHOOLS

[ ELSI

ENGLISH LANGUAGE
SCHOOLS

a ELSI

ENGLISH LANGUAGE
SCHOOLS

5 Q

ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS

[ ELSIS

ENGLISH LANGUAGE
SCHOOLS
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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IMAGERY
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SAMPLE APPLICATIONS CAMPAIGNS

FACEBOOK POST INSTAGRAM POST

ES ELSIS E3 ELSIS

EMGLISH LANGUAGE
SCHOOLS

ALL CAMPUSES

General English, Cambridge and IELTS
Must start by Juna 3Dlh. 2020

ACE THE CAMBRIDGE
ENGLISH TEST AT ELSIS

1 week of Free Cambridge English

Preparation Colrse + Free test

EDM BANNER

EHGLISH LANGUAGE
SCHOOLS

PARTNER

AGENT
UPDATES |
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EVENT POSTER TEMPLATE ONLY

18 | FeBRUARY E"ELSIS

LS

EVENT FACEBOOK BANNER ONLY

S

18 FEBRUARY

PORT STEPHEN TRIP

TIME: LOCATION : Port Stepis wvw, elsis.eduay
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SAMPLE APPLICATIONS BROCHURE

ENGLISH
FOR LIFE

www.elsls.edu.au

2 ELSIS

ENGLISH LANGUAGE
SCHOOLS

CONTENT PAGES

WELCOME
TO ELSIS
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SAMPLE APPLICATIONS PULL UP BANNER

2 ELSIS

EEEEEEEEEEEEEE

Erats for Academc puposes
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Li ECA

ECA COLLEGE



THE ECAC LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be

used in communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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L ECA

COLLEGE

LECA

COLLEGE

CORPORATIVE BACKGROUND

These 2 variations are the correct
usage for a brand application on
the corporate background.

The detail of the green triangle
can only be kept when applied
over the dark blue background.

LECA

COLLEGE

LECA

COLLEGE

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.

page 93 Brand Identity Guideline | ECA COLLEGE



PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

L ECA Li ECA

L ECA

O ECA

COLLEGE

COLLEGE

LIGHT COLOR (DOWN 50%)

L ECA L ECA L ECA

COLLEGE COLLEGE COLLEGE

O ECA O ECA O ECA

COLLEGE COLLEGE COLLEGE

L ECA

COLLEGE

L ECA

COLLEGE

L ECA

COLLEGE
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SYMBOL

3937102 v23 | suljepino Ajusp| pueia g6 abed




COLOR PALETTE

PRIMARY
80% 80%
PMS: 281C PMS: 360 C
20% 60% CMYK: 100,90, 30, 35 20% 60% CMYK:63,0,84,0
RGB: 24, 41, 88 RGB: 106, 191, 75
LAB: #182958 LAB: #6ABF4B
40% 40%
SECONDARY

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND
SUBHEADS.

80% 80%

PMS: 7549 C

60% 80% black - 30% black 20% 60% CMYK: 0, 22,100, 2
RGB: 255,182, 0

LAB: #FFB600

20%

40% 40%

page 96 Brand Identity Guideline | ECA COLLEGE



MINIMUM SIZE

When reproducing the ECA College logo in print, it should not be reproduced smaller than the specified
minimum size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

JLIECA jroscs

COLLEGE

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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This example apply to ECA College

co G

qEECAg [:‘.ECA®

OLLEGE

LEC

COLLEGE

COLLEGE
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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IMAGERY

3937102 v23 | suljepino Ayjusp| pueig QOL 9bed



FACEBOOK POST

JUST AUD $430
PER MONTH

O WIN A GIFT CARD
wonm AUD $100!

EDM BANNER

DO ECA

COLLEGE

AUD $430 PER
MONTH
=CEIVE TWO
GROCERIES GIFT
CARDS OF 5100
EACH IR YO

1@;

INSTAGRAM POST

e L OE

B ¢
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SAMPLE APPLICATIONS COURSE FLYER

LECA

COLLEGE

ICT50T18
DIPLOMA O

TECHN

CRICOS Course Codet K

The iCTEHE - Diplama of Indormation Technalogy courss i designed for pecpie with substaniial
axparsence in & rangs of sattings and who sre seeking to further develop their sicills scroas & widls
rangs of Infedmation Technology Areas.

3E450
(51350 Do B

£ acih tarrm 10 wpsn
pbexiy @ T el
o

WHY IS INFORMATION TECHHOLOGY &
GHREAT CAREER CHOICE?

rigrmaticn Technalogy (IT) 18 1R Backbone of avedy
organisation, from large scale bo wtart-up, who rely on 1T
SYEDEME 10 Do Ccompatie, connected snd gik IT has an
array af popolar streams (Soltware programimars, Busness
) AL vl BE ARG WIFRAMA (AP il AT a8
Dt arce, Big Dt Data Andlyiiis & Cybarsdl undy)
Erean coding snd g ming 1o dats sciance. 1T gradusies
can ook forsard 1o e & fyrarres and
PEAATE A CafesT FLe jeig sutbock fer T

UHITS 8T

ICTHREEL

ENTRY REGUIREMENTS
Am | Eliglble?

e Requirernents

EMGLIGH

IELTE: Chow

el Acndamic Purpased JEAR 231
s B

IBY {iatarrel

‘witF W Wit

PTE Acaduemic = With SooeE vl 51

Cambricge Certificas

of Proficiency in Englisth + Cantihcate IV in ESL
(CPEY Orad 4

4k

or CCertifcate: I\

Cambricge Cavtalicats of Acvanced English (CAE)
Totsl seore ol 52 oF oem

e paar fu

Rars ol

ASSESSMENT GUIDELINES
All ECA Cellege vocatonal coursas are assessed through 3 combination of assessmaent mathoos
inchiding ‘writben repoits, projects, role plays, predentatsons or eisais

STUDY PATHWAYS

Nachelor of Busine sz (NNLEF

e L z in Tisct Bachelor of Busines: information Systems (BOES}
ERETE Do Coom: [POVBSE

T APPLY OHLINE GO TO:

-

page 102 Brand Identity Guideline | ECA COLLEGE



“PACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

ACCLM



THE ACCLM LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be
used in
communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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“PACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

S ACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

%%ACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

CORPORATIVE BACKGROUND

These 2 variations are the correct
usage for a brand application on
the corporate background.

The detail of the light blue lines
can only be kept when applied
over the dark blue background.

dPACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.

<SP ACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

%%ACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

“PACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

P ACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

P ACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

<P ACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

{PACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

4%ACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

<P ACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

<P ACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

JPACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

{%ACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

%%ACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

“PACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

“PACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT
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SYMBOL

W22V | auljepino finuspl pueia 7oL obed

L5

A



COLOR PALETTE

PRIMARY

80% 80%

PMS: 281C
MYK: 100, 90, 30,
60% C 00, 90, 30, 35 20%
RGB: 24, 41, 88

LAB: #182958

20% 60%

40% 40%

SECONDARY

PMS: 3115 C
CMYK: 75,0,17,0
RGB: 0O, 187, 210
LAB: #00BBD2

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS.
80% 80%

20% 60% 80% black - 30% black 20% 60%

40% 40%

PMS: 1795 C
CMYK: O, 96, 93, 2
RGB: 232, 44, 42
LAB: #E82C2A
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MINIMUM SIZE

When reproducing the ACCLM logo in print, it should not be reproduced smaller than the specified minimum
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

§i|: ‘:‘EPACCLM 5 T “Pacem

0.3

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.

ACCLM: -

USTRALASIAN COLLEGE OF CARE
DERSHIP AND MANAGEMENT

Q
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SoaccL?)  PACCLM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT LEADERSHIP AND MANAGEMENT < : ( : LM

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT

0, @ “PACCL
\P ACC L P ADERSHIP AND MANAGEMENT é:P ACC L M

AUSTRALASIAN COLLEGE OF CARE
LEADERSHIP AND MANAGEMENT AUSTRALASIAN COLLEGE OF CARE

LEADERSHIP AND MANAGEMENT

AUSTRALASIAN COLLEGE OF CARE

LEADERSHIP AND MANAGEMENT
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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IMAGERY
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L ECA
GRADUATE INSTITUTE

ECA GRADUATE INSTITUTE



THE EGI LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be

used in communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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L ECA

GRADUATE INSTITUTE

L ECA

GRADUATE INSTITUTE

LECA

GRADUATE INSTITUTE

CORPORATIVE BACKGROUND

These 2 variations are the correct
usage for a brand application on
the corporate background.

The detail of the red triangle can
only be kept when applied over
the dark blue background.

LECA

GRADUATE INSTITUTE

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.

LECA

GRADUATE INSTITUTE
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

LECA

GRADUATE INSTITUTE

LECA

GRADUATE INSTITUTE

LIGHT COLOR (DOWN 50%)

O ECA

GRADUATE INSTITUTE

O ECA

GRADUATE INSTITUTE

L ECA

GRADUATE INSTITUTE

LECA

GRADUATE INSTITUTE

LECA

GRADUATE INSTITUTE

O ECA

GRADUATE INSTITUTE

LECA

GRADUATE INSTITUTE

L ECA

GRADUATE INSTITUTE

L ECA

GRADUATE INSTITUTE

O ECA

GRADUATE INSTITUTE

O ECA

GRADUATE INSTITUTE
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COLOR PALETTE

PRIMARY
80% 80%
PMs: 281C PMS: 1795 C
MYK: 100, 90, 30, MYK: 0, 96, 93, 2
20% 60% © 00, 90, 30, 35 20% 60% C 0, 96, 93
RGB: 24, 41, 88 RGB: 232, 44, 42
LAB: #182958 LAB: #E82C2A
40% 40%
SECONDARY

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND
SUBHEADS.

80% 80%

PMS: 144 C

60% 80% black - 30% black 20% 60% CMYK: 0, 55,100, O
RGB: 246, 139, 31

LAB: #F68B1F

20%

40% 40%
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MINIMUM SIZE

When reproducing the EGI logo in print, it should not be reproduced smaller than the specified minimum size,
as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

0.3

EIL‘. ECA sIDECA

GRADUATE INSTITUTE

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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This example apply to EGI

LECA

GRADUATE INSTITUTE

LECA

GRADUATE INSTITUTE

LECA

GRADUATE INSTITUTE

LECA

GRADUATE INSTITUTE

0O EC

GRADUATE INSTITUTE

‘

ECA

GRADUATE INSTITUTE

LECA

GRADUATE INSTITUTE

L ECA

GRADUATE INSTITUTE
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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IMAGERY
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A ECA

PROFESSIONAL

ECA PROFESSIONAL



THE ECA LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be
used in
communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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PROFESSIONAL

AMECA

PROFESSIONAL

CORPORATIVE BACKGROUND

These 2 variations are the correct
usage for a brand application on
the corporate background.

The detail of the light blue line
can only be kept when applied
over the dark blue background.

NMECA

PROFESSIONAL

NMECA

PROFESSIONAL

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

M ECA

PROFESSIONAL

A ECA

PROFESSIONAL

LIGHT COLOR (DOWN 50%)

M ECA

PROFESSIONAL

MECA

PROFESSIONAL

M ECA

PROFESSIONAL

IE:ESSEIO&A

M ECA

PROFESSIONAL

M ECA

PROFESSIONAL

M ECA

PROFESSIONAL

MECA

PROFESSIONAL

M ECA

PROFESSIONAL

M ECA

PROFESSIONAL
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COLOR PALETTE

PRIMARY

80% 80%

PMS: 281C
co CMYK: 100, 90, 30, 35 ..
? RGB: 24, 41, 88 ?

LAB: #182958

20% 60%

40% 40%

SECONDARY

PMS: 1788 C
CMYK: O, 96, 83, 0
RGB: 238, 45, 56
LAB: #EE2C37

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS. 80% 80%

20% 60% 80% black - 30% black 20% 60%

40% 40%

PMS: 2399 C
CMYK: 97,0, 49,0
RGB: 0, 172, 160
LAB: #00ACAO
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MINIMUM SIZE

When reproducing the ECA logo in print, it should not be reproduced smaller than the specified minimum
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

{INECA  [TNECA

PROFESSIONAL o

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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N ECA® A ECA @ A ECA

PROFESSIONAL PROFESSIONAL PROFESSIONAL

@ LECA® MECA
Z,

PROFESSIONAL

A
ECA

PROFESSIONAL

PROFESSIONAL

page 130 Brand Identity Guideline | ECA PROFESSIONAL



PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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LECA
PROFESSIONAL YEAR

ECA PROFESSIONAL YEAR



THE ECA PY LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be
used in communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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LECA

PROFESSIONAL YEAR

L ECA

PROFESSIONAL YEAR

CORPORATIVE BACKGROUND

These 2 variations are the correct
usage for a brand application on
the corporate background.

The detail of the yellow triangle
can only be kept when applied
over the dark blue background.

LECA

PROFESSIONAL YEAR

LECA

PROFESSIONAL YEAR

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

LOECA

PROFESSIONAL YEAR

LOECA

PROFESSIONAL YEAR

LIGHT COLOR (DOWN 50%)

L ECA

PROFESSIONAL YEAR

LECA

PROFESSIONAL YEAR

LOECA

PROFESSIONAL YEAR

LOECA

PROFESSIONAL YEAR

LOECA

PROFESSIONAL YEAR

L ECA

PROFESSIONAL YEAR

LECA

PROFESSIONAL YEAR

L ECA L ECA

PROFESSIONAL YEAR PROFESSIONAL YEAR
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COLOR PALETTE

PRIMARY

80%

20% 60%

40%

SECONDARY

80%

PMS: 281C

CMYK: 100, 90, 30, 35
RGB: 24, 41, 88

LAB: #182958

20%

40%

60%

PMS: 7549 C
CMYK: 0, 22,100, 2
RGB: 255, 182, 0
LAB: #FFB600

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS.

80%

20% 60%

40%

80% black - 30% black 20%

80%

40%

60%

PMS: 7685 C
CMYK: 100, 75,0, 0
RGB: O, 84, 166
LAB: #0054a6
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MINIMUM SIZE

When reproducing the ECA Professional Year logo in print, it should not be reproduced smaller than the
specified minimum size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

JLIECA jroees

o
PROFESSIONAL YEAR

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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This example apply to ECA Professional Year

TECA

PROFESSIONAL YEAR

LECA

PROFESSIONAL YEAR

L EC

PROFESSIONAL YEAR

L,
ECA

PROFESSIONAL YEAR

LECA

PROFESSIONAL YEAR

LECA

PROFESSIONAL YEAR
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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IMAGERY
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SAMPLE APPLICATIONS SOCIAL MEDIA

FACEBOOK POST

IF YOU WANT IT
AND BELIEVE
YOU CAN HAVE IT,

Walter Russel

INSTAGRAM POST

DON'T WORRY ABOUT
FAILURES, WORRY

ABOUT THE CHANCES
YOU MISS WHEN YOU
DON'T EVEN TRY

Jack Canfield

D ECA

FROFESSIHOMAL YEAR
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COUNSELLING SERVICE IS FREE OF
CHARGE AND COMFIDENTIAL.

Students can Lee the coumsallor Iof & wariety of
readcns, Everyons finds themsafies in difficult
situaticns at some time in their Bves and & helps:
Eo bl Eo somdatn (Rl underitands your reeds
&5 an intgrmartionasl siudsnt

Ay a courssliorn, | am concemad about your
wadlarg, Yo can inask 1o ms cenlidantially st
any ixsua in your Me

WHO CAN SEE THE COUNSELLOR?

All students endolisd at APIC, FY, EGI, and ECA
Crllege can accets the counhuslion

WHEN YOU SEE THE COUNSELLOR

AR YO0 WANE (0 EDaal DD SOmkons Whe B 8
professionad, confidential, and separate from
Frigncis and Family. ANl information discussed with
tha Counssliar s pavate

M wou would ke 10 brang 8 Friend or Tamiby
Frarnbac with you that i 0K

The counsellor is here to listen and

help you with your concerns.

WHY YOU SEE A COUNSELLOR

It you are having personal problems. or just want

Eo Lalk abwout

= Dngoing health ieued

# Mmpmip your femily snd frsnds overcoas

= Rlatiarshios

+ Dificumy o making lifs decitiong

= Omgoing pesonal problams

= Emolansl Supaort

= Work related s

= Strets. ancealy, and degradtion

+ Anything that is preventing you from reaching
wour educaticnal gosh

COUMSELLING

fradalle froe of chags

Tussday from fam - 12pm

55 Repent 58, Chippendale, NSW 2008

Sydney students can talk b0 the counselior in
PEESA, of Th Bhafb. & Vil ky e

Maipourne and Brsbana students can aocess this

sarvice by telephcne or cnbne counseling asrvice
during 1ha Eama holns
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COVER CONTENT PAGES

Edecation Centre of Auvirails :C-l-wl.ulbﬂll.

YOUR FIRST
PROFESSIONAL
STEP TOWARDS
A REWARDING
CAREER

lllllllllllllll

PROFESSIOMAL YEAR

page 144 Brand Identity Guideline | ECA PROFESSIONAL YEAR



SAMPLE APPLICATIONS PULL UP BANNER

L ECA

PROFESSIOMAL YEAR

YOUR FIRST PROFESSIONAL S5TEP
TOWARDS A REWARDING CAREER

= Omo of Australia's
eutablivhed FY
= hrcounting or IT

= ‘Wear-rownd ntakes =
3 campuied Syde-cy, Brisbanc

& car@ar in

WAW, PROFESSIONALYEAR,INFO
APPLYPY S ECAEDU.AL
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DECA

ECA INTERNSHIPS



THE ECA
INTERSNHIPS LOGO

SHOULD NEVER BE
RECREATED.

Only the new official
logo files should be
used in communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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L ECA

INTERNSHIPS

L ECA

INTERNSHIPS

L ECA

INTERNSHIPS

CORPORATIVE BACKGROUND

These 2 variations are the correct
usage for a brand application on
the corporate background.

The detail of the yellow triangle
can only be kept when applied
over the dark blue background.

L ECA

INTERNSHIPS

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.

LECA

INTERNSHIPS
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

CECA § DECA

L ECA

INTERNSHIPS

LIGHT COLOR (DOWN 50%)

DO ECA

INTERNSHIPS

L ECA

INTERNSHIPS

L ECA

INTERNSHIPS

L ECA

INTERNSHIPS

DO ECA

INTERNSHIPS

L ECA

INTERNSHIPS

L ECA

INTERNSHIPS

L ECA

INTERNSHIPS

L ECA

INTERNSHIPS

L ECA

INTERNSHIPS
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COLOR PALETTE

PRIMARY

80%

20% 60%

40%

SECONDARY

PMs: 281C

CMYK: 100, 90, 30, 35
RGB: 24, 41, 88

LAB: #182958

20%

80%

40%

60%

PMS: 3115 C
CMYK: 75,0,17,0
RGB: 0, 187, 210
LAB: #00BBD2

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS. 80%

20% 60%

40%

80%

20% 60%

40%

80% black - 30% black

PMS: 527 C

CMYK: 69,99, 0,0
RGB: 113, 45, 145
LAB: #712D91

20%

80%

40%

60%

PMS:144 C

CMYK: O, 55,100, 0
RGB: 246, 139, 31
LAB: #F68B1F
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MINIMUM SIZE

When reproducing the ECA Internships logo in print, it should not be reproduced smaller than the specified
minimum size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

‘[LECA  ThEca

INTERNSHIPS o

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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L, ECA® L ECA® L ECA

INTERNSHIPS INTERNSHIPS INTERNSHIPS

[ ECA® [JECA

INTERNSHIPS

O & O

INTERNSHIPS

INTERNSHIPS

N

INTERNSHIPS

NSHIP

tity Guideline | ECA INTER

nd Iden
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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SAMPLE APPLICATIONS SOCIAL MEDIA

FACEBOOK POST INSTAGRAM POST

IF YOU WANT IT
AND BELIEVE
YOU CAN HAVE IT,

‘Walter Russel U ECA ED UCATION IS NOT

PREPARATION FOR
LIFE; EDUCATION IS
LIFE ITSELF

John Dewey

SECA
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SAMPLE APPLICATIONS FLYERS

ECA PROFESSIONAL
INTERMSHIP PROGRAM

L ECA

INTERMNSHIPS

cemont wnd End plac
avrszmart

g a &t no

PROFESSIONAL INTERNSHIP PROGRAM (PIP) OPTIONS

IT Matwarking
Acconinting and
Marksting

HR &fidd Seftwians
Dawpiopmant

Constructson
Engneeding end ERP

o raviseans

APPLICATION PROCESS

3 @nrelment s and Documant

SubsriLRicn

OHfer lettor \
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SAMPLE APPLICATIONS BROCHURE

COVER CONTENT PAGES

GRADUATE
INTERNSHIP
PROGRAM

Internthipeecs. aduau IMTERMNSHIPS
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SAMPLE APPLICATIONS PULL UP BANNER

LECA

INTERNSHIPS
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A ECA

ONLINE

ECA ONLINE



THE EOL LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be
used in
communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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M ECA

ONLINE

ONLINE

CORPORATIVE BACKGROUND

These 2 variations are the correct
usage for a brand application on
the corporate background.

The detail of the light blue line
can only be kept when applied
over the dark blue background.

NMECA

ONLINE

NMECA

ONLINE

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.
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A ECA EC

ONLINE COLLEGE

CORPORATIVE BACKGROUND BLACK & WHITE

These 2 variations are the correct
T usage for a brand application on

D ECA the corporate background.

COLLEGE The detail of the light blue line
can only be kept when applied
over the dark blue background.

Awarded by

CJECA

COLLEGE

ONLINE

MECA CEcA

COLLEGE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)
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COLOR PALETTE

PRIMARY

80% 80%

PMS: 281C
co CMYK: 100, 90, 30, 35 20% 60%
’ RGB: 24, 41, 88 ’ o

LAB: #182958

20%

40% 40%

SECONDARY

PMS: 551 C

CMYK: 35, 3,8, 7
RGB: 163, 199, 210
LAB: #A3C7D2

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS. 80% 80%

20% 60% 80% black - 30% black 20% 60%

40% 40%

PMS: 7723 C
CMYK: 69, 0, 54, 7
RGB: 80, 166, 132
LAB: #50A684
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MINIMUM SIZE

When reproducing the EOL logo in print, it should not be reproduced smaller than the specified minimum
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

[NECA  PINECA

ONLINE o

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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~eckO

ONLINE

KIEQAQ

ONLINE

A ECA

ONLINE

ONLINE

ideline | ECA ONLINE

nd Identity Gu
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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W ECA

WOMEN EMPOWERMENT
PROGRAM

ECA WOMEN EMPOWERMENT PROGRAM



THE WEP LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be
used in
communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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w ECA

WOMEN EMPOWERMENT

PROGRAM

CORPORATIVE BACKGROUND
These 2 variations are the correct
usage for a brand application on
w the corporate background.
WOMEN EMPOWERMENT The detail of the light blue line

PROGRAM can only be kept when applied
over the dark blue background.

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.

W ECA

WOMEN EMPOWERMENT
PROGRAM
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

LIGHT COLOR (DOWN 50%)

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA
WOMEN EMPOWERMENT
PROGRAM

W ECA
W

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM
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SYMBOL
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COLOR PALETTE

PRIMARY

80% 80%

PMS: 281C
co CMYK: 100, 90, 30, 35 ..
? RGB: 24, 41, 88 ?

LAB: #182958

PMS: 2346 C
CMYK: 0, 75, 48,0
RGB: 255, 88, 105
LAB: #FF5869

20% 60%

40% 40%

SECONDARY

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS. 80% 80%

PMS: 7442 C
CMYK: 54, 86, 0,0
RGB: 150, 60, 189
LAB: #963CBD

20% 60% 80% black - 30% black 20% 60%

40% 40%

80%

PMS: 012 C

CMYK: 0, 2,100, 0
RGB: 255, 215, 0
HEX: FFD700

20% 60%

40%

page 174 Brand Identity Guideline | ECA EMPOWERMENT PROGRAM



MINIMUM SIZE

When reproducing the WEP logo in print, it should not be reproduced smaller than the specified minimum
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

WOMEN EMPOWERMENT
PROGRAM

RRRRRRR

W ECA e TWECA

£
3]
]
(<]

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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INCORRECT USAGE

W ECA W ECA

WOMEN EMPOWERMENT WOMEN EMPOWERMENT
PROGRAM PROGRAM
W EC;@ w ECA
\".Y} wW

WOMEN EMPOWERMENT
WOMEN EMPOWERMENT PROGRAM
PROGRAM

WOMEN EMPOW;EME_NT WOMEN EMPOWERMENT

PROGRAM PROGRAM

w ECA

WOMEN EMPOWERMENT
PROGRAM

W ECA

WOMEN EMPOWERMENT
PROGRAM
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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FACEBOOK POST FLYER

K ECA ‘E-?E A

.1 !: ‘i - E s k ECA v\mzNEEog?é
n B .

EDUCATION CENTRE OF AUSTRALIA PROGRAM

STUDY NOW.,
GET A JOB.
PAY LATER.

STUDY NOW

Yy ECA W ECA . b | UP TO 25% GET A JOB

ORLINE w '\'I.H I.“’E WLRHLNT

SCHOLARSHIP PAY LATER

At ECA, we are here for you so you can live your dreams
And now you can do it cost-effectively.

With the Women Empowerment Program (WEP), we
offer women applicants within Australia, a unique

3 4
STUDY NOW. GET A JOB. . [ : ce Incusiy-reacy courses with sobal.
PA? LATER. i ! + Swinburne University of Technology, Sydney

« Victoria University, Sydney

* Higher Education Leadership Institute (HELI)

« IT Masters in collaboration with Charles Sturt
University

APPLY NOW
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SAMPLE APPLICATIONS PULL UP BANNER

w ECA

WOMEN EMPOWERMENT
PROGRAM

' T
g
¥ ~ | .1-- i
-
=i

YOUR
CHANCE TO
SHINE
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AN ECA

GLOBAL PATHWAY
PROGRAM

ECA GLOBAL PATHWAY PROGRAM



THE GPP LOGO
SHOULD NEVER

BE RECREATED.

Only the new official
logo files should be
used in
communications.

How should
this guide
be used?

We want you to become advocates for our brand
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are
the pillars of the identity of the company.

Their characteristics ensure an individual and
consistent image of the company on the market.
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GLOBAL PATHWAY

PROGRAM

A ECA

GLOBAL PATHWAY
PROGRAM

NMECA

GLOBAL PATHWAY
PROGRAM

CORPORATIVE BACKGROUND

These 2 variations are the correct
usage for a brand application on
the corporate background.

The detail of the light blue line
can only be kept when applied
over the dark blue background.

NMECA

GLOBAL PATHWAY
PROGRAM

NMECA

GLOBAL PATHWAY
PROGRAM

BLACK & WHITE

The black and white versions of
the logos are used if the color
version cannot be used. It must be
guaranteed that printing will be of
adequate quality.
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PRIMARY LOGO COLOR BACKGROUND

DARK COLOR (100% TO 50%)

AMECA

GLOBAL PATHWAY
PROGRAM

AMECA

GLOBAL PATHWAY
PROGRAM

LIGHT COLOR (DOWN 50%)

AMECA

GLOBAL PATHWAY
PROGRAM

MECA

GLOBAL PATHWAY
PROGRAM

AMECA

GLOBAL PATHWAY
PROGRAM

AMECA

GLOBAL PATHWAY
PROGRAM

AMECA

GLOBAL PATHWAY
PROGRAM

MECA

GLOBAL PATHWAY
PROGRAM

AMECA AMECA

GLOBAL PATHWAY GLOBAL PATHWAY
PROGRAM PROGRAM

AMECA AMECA

GLOBAL PATHWAY GLOBAL PATHWAY
PROGRAM PROGRAM
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COLOR PALETTE

PRIMARY

80% 80%

PMS: 281C
co CMYK: 100, 90, 30, 35 ..
? RGB: 24, 41, 88 ?

LAB: #182958

20% 60%

40% 40%

SECONDARY

PMS: 3517 C

CMYK: 0, 100, 96, 6
RGB: 193, 0, 22
LAB: #C10016

ITIS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND

SUBHEADS. 80% 80%

20% 60% 80% black - 30% black 20% 60%

40% 40%

PMS: 1375 C
CMYK: 0, 40, 97,0
RGB: 255, 158, 27
LAB: #FF9E1B
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MINIMUM SIZE

When reproducing the GPP logo in print, it should not be reproduced smaller than the specified minimum
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

STMECA S TNECA

GLOBAL PATHWAY : PROGRAM
o PROGRAM o

ISOLATION ZONES

The examples below show the isolation zones when positioning the logo.

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the
width of the ‘band’ as shown below.
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INCORRECT USAGE

MECA

GLOBAL PATHWAY
PROGRAM

i!ECAgD

GLOBAL PATHWAY
PROGRAM

GLOBAL PATHWAY
PROGRAM

MECA

GLOBAL PATHWAY
PROGRAM

M ECA

GLOBAL PATHWAY
PROGRAM

GLOBAL PATHWAY
PROGRAM

A ECA

GLOBAL PATHWAY
PROGRAM

NMECA

GLOBAL PATHWAY
PROGRAM
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PRINT TYPEFACE

To ensure brand consistency
across the ECA Group
marketing materials, the
primary font should be

used in all printed materials
such as brochures, and in

all advertising and publicity
(digital and print).

PRIMARY - HEADLINES

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$% " &*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

GOTHAM LIGHT

ABCDEFGHIULMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!/@#$%"&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxyz
1234567890!@#$% " &*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial is readily available within word processing, spreadsheets
and presentation programs and will be used for all internally
produced documents as well as for correspondence.

SECONDARY - BODY

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%"&*()

SECONDARY - HEADLINES

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxyz
1234567890!@#$%"&*()

ARIAL BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijimnopqrstuvwxyz
1234567890!Q#$%" &*()

WEB TYPEFACE

PRIMARY - HEADLINE

RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

PRIMARY - BODY

ARIMO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890! @#$%"&*()

SECONDARY - HEADLINE

TAHOMA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

SECONDARY - BODY

TAHOMA REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()
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COVER CONTENT PAGES

WHAT IS ECA
GLOBAL PATHWAY
PROGRAM?

oM EATEAAY 0 pEeioaEn
T EOELD-CLA Y WORALD-CLATS

WORUCAT U DHDRGR AR TE

AR PO TOR AT TE
PROLE A

Bl = = B

PATHWAY  [-i-l-% . =
PROGRAM ... : :

Your pathway to world-class higher
education in Australia and UK.

M ECA

GLOBAL PATHWAY
PROGRAM
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