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ECA BUSINESS STRUCTURE

ECA Instituitions and partnerships.
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OUR BRAND

Progress and innovation are part of our history. The world is 
constantly evolving and only the strongest win.

Our vision goes further and we offer opportunities for those who 
want to achieve the best results.

BRAND VALUES

INNOVATION
To inspire our students

IMPROVING
Quality of studies

FOCUS
In the future

GAIN
Experience and knowledge from 

the best on the market
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PRIMARY LOGO

ECA brand re-design represents our progress with a solid base revealed, a new page turned for our future, where staff, 
students, suppliers and partners are happy and proud to be part of the ECA Group, squares elements from the old logo 
remind us what we were. A robust typography shows how strong we are, to show that we are the best education provider and 
that we have the structure to compete with any other provider.

We are stronger, we are modern and we are reliable.

2c
m

1c
m
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue 
triangle can only be kept when 
applied over the dark blue 
background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO USAGE

PLACEMENT ON IMAGES
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

PMS: 3115 C

CMYK: 75, 0, 17, 0  

RGB: 0, 187, 210

LAB: #00BBD2

80%80%

60%60%

40%40%

PMS: 382 C

CMYK: 30, 0, 100, 0  

RGB: 191, 215, 48

LAB: #BFD730

PMS: 527 C

CMYK: 69, 99, 0, 0  

RGB: 113, 45, 145

LAB: #712D91

80%80%

60%60%

40%40%

20%20%

20%20%

80% black - 30% black

PMS: 144 C

CMYK: 0, 55, 100, 0  

RGB: 246, 139, 31

LAB: #F68B1F

80%80%

60%60%

40%40%

20%20%
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ISOLATION ZONES

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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PRIMARY TYPEFACE

To ensure brand consistency across the ECA 

Group marketing materials, the following font 

should be used in all printed materials such as 

brochures, and in all advertising and publicity.

Headlines, subheads, secondary subheads, and 

short introductory copy.

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK
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RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

SECONDARY TYPEFACE

Arial should be used in corporate materials.

Arial is readily available within word processing, spreadsheets and presentation programs and will be used 
for all internally produced documents as well as for correspondence. 

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()
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HEADLINES TYPEFACE

For the communication materials (banners, posters, outdoors, flyers, etc) - not corporative, we have to use 
the following font only for the headlines and subheads (optional).  

ABCDEFGHIJLMNOPQRSTUVWXYZ

1234567890!@#$%^&*()

face off m54

EDUCATION CENTRE OF AUSTRALIA

Lorem ipsum do lo r sit amet , 
consectetur adipiscing elit

Lorem ipsum do lo r sit amet , 
consectetur adipiscing elit

new 
amibitions 

new 
projets 

NEW
FACE

An example
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PHOTOGRAPHY EXAMPLES 
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SAMPLE APPLICATIONS STATIONARY
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SAMPLE APPLICATIONS BANNER
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SAMPLE APPLICATIONS PULL UP BANNER
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SAMPLE APPLICATIONS MERCHANDISING
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SAMPLE APPLICATIONS FLYERS
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SAMPLE APPLICATIONS CAMPAIGNS

HORIZONTAL WEB BANNER VERTICAL WEB BANNER
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SAMPLE APPLICATIONS GENERAL SOCIAL MEDIA POSTS

FACEBOOK POST



ECA GLOBAL | ECA PARTNERSHIPS | ECA PATHWAYS
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE ECA LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%) | These examples apply to ECA Global, ECA Partnerships and ECA Pathways

LIGHT COLOR (DOWN 50%)
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 3115 C

CMYK: 75, 0, 17, 0  

RGB: 0, 187, 210

LAB: #00BBD2

PMS: 144 C

CMYK: 0, 55, 100, 0  

RGB: 246, 139, 31

LAB: #F68B1F

PMS: 527 C

CMYK: 69, 99, 0, 0  

RGB: 113, 45, 145

LAB: #712D91

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%
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MINIMUM SIZE 

ISOLATION ZONES 

0
.8

 c
m

0
.3

 c
m

When reproducing the ECA logo in print, it should not be reproduced smaller than the specified minimum 
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

These examples apply to ECA Global, ECA Partnerships and ECA Pathways

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.

This example applies to ECA Global, ECA Partnerships and ECA Pathways
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INCORRECT USAGE 

These examples apply to ECA Global, ECA Partnerships and ECA Pathways
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 



ECA HIGHER EDUCATION
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE ECA LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in 
communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue line 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%) 

LIGHT COLOR (DOWN 50%)
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 1788 C

CMYK: 0, 96, 83, 0  

RGB: 238, 45, 56

LAB: #EE2C37

PMS: 144 C

CMYK: 0, 55, 100, 0  

RGB: 246, 139, 31

LAB: #F68B1F

PMS: 527 C

CMYK: 69, 99, 0, 0  

RGB: 113, 45, 145

LAB: #712D91

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%
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MINIMUM SIZE 

ISOLATION ZONES 

0
.8

 c
m

0
.3

 c
m

When reproducing the ECA logo in print, it should not be reproduced smaller than the specified minimum 
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE 
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 



APIC



p
a
g

e
 4

2
 B

ra
n

d
 I

d
e

n
ti

ty
 G

u
id

e
li

n
e

 |
 A

P
IC

How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE APIC LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in 
communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue line 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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MBPM PROVIDED BY APIC LOGO

LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue line 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%)

LIGHT COLOR (DOWN 50%)
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 3115 C

CMYK: 75, 0, 17, 0  

RGB: 0, 187, 210

LAB: #00BBD2

PMS: 144 C

CMYK: 0, 55, 100, 0  

RGB: 246, 139, 31

LAB: #F68B1F

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%
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MINIMUM SIZE 

ISOLATION ZONES 
1 

c
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0
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 c
m

When reproducing the APIC logo in print, it should not be reproduced smaller than the specified minimum 
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE 
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 
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SAMPLE APPLICATIONS CAMPAIGNS

FACEBOOK POST

EDM BANNER

INSTAGRAM POST
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SAMPLE APPLICATIONS FLYERS
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SAMPLE APPLICATIONS BROCHURE

COVERCOVER CONTENT PAGES DIVIDER PAGES
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SAMPLE APPLICATIONS PULL UP BANNER



CHS
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE CHS LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in 
communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue line 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%)

LIGHT COLOR (DOWN 50%)
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 3115 C

CMYK: 75, 0, 17, 0  

RGB: 0, 187, 210

LAB: #00BBD2

PMS: 144 C

CMYK: 0, 55, 100, 0  

RGB: 246, 139, 31

LAB: #F68B1F

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%
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MINIMUM SIZE 

ISOLATION ZONES 
1 
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 c
m

When reproducing the CHS logo in print, it should not be reproduced smaller than the specified minimum 
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE 
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 
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SAMPLE APPLICATIONS FLYERS
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SAMPLE APPLICATIONS BROCHURE

COVERCOVER CONTENT PAGES



ECA ENGLISH & VOCATIONAL
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE ECA LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in 
communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue line 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%) 

LIGHT COLOR (DOWN 50%)
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 359 C

CMYK: 40, 0, 64, 0  

RGB: 160, 208, 131

LAB: #A0D083

PMS: 021 C

CMYK: 0, 74, 100, 0  

RGB: 254, 80, 0

LAB: #FE5000

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%
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MINIMUM SIZE 

ISOLATION ZONES 

0
.8

 c
m

0
.3

 c
m

When reproducing the ECA logo in print, it should not be reproduced smaller than the specified minimum 
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE 
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 



ELSIS
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE ELSIS LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue 
triangle can only be kept when 
applied over the dark blue 
background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%)

LIGHT COLOR (DOWN 50%)
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 3115 C

CMYK: 75, 0, 17, 0  

RGB: 0, 187, 210

LAB: #00BBD2

PMS: 144 C

CMYK: 0, 55, 100, 0  

RGB: 246, 139, 31

LAB: #F68B1F

PMS: 382 C

CMYK: 30, 0, 100, 0  

RGB: 191, 215, 48

LAB: #BFD730

PMS: 213 C

CMYK: 0, 92, 18, 0  

RGB: 232, 31, 118

LAB: #E81F76

PMS: 527 C

CMYK: 69, 99, 0, 0  

RGB: 113, 45, 145

LAB: #712D91
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When reproducing the ELSIS logo in print, it should not be reproduced smaller than the specified minimum 
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE 
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 
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SAMPLE APPLICATIONS CAMPAIGNS

FACEBOOK POST

EDM BANNER

INSTAGRAM POST
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SAMPLE APPLICATIONS GENERAL POSTERS & SOCIAL MEDIA

EVENT POSTER TEMPLATE ONLY

EVENT FACEBOOK BANNER ONLY
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SAMPLE APPLICATIONS FLYERS
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SAMPLE APPLICATIONS BROCHURE

COVER CONTENT PAGES
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SAMPLE APPLICATIONS PULL UP BANNER



COLLEG E

ECA COLLEGE
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE ECAC LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the green triangle 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%)

LIGHT COLOR (DOWN 50%)
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 360 C

CMYK: 63, 0, 84, 0  

RGB: 106, 191, 75

LAB: #6ABF4B

PMS: 7549 C

CMYK: 0, 22, 100, 2  

RGB: 255, 182, 0

LAB: #FFB600
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60%

40%

20%

80%

60%

40%
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When reproducing the ECA College logo in print, it should not be reproduced smaller than the specified 
minimum size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE 

This example apply to ECA College
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 
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SAMPLE APPLICATIONS CAMPAIGNS

FACEBOOK POST

EDM BANNER

INSTAGRAM POST
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SAMPLE APPLICATIONS COURSE FLYER



ACCLM
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE ACCLM LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in 
communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue lines 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%)
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 3115 C

CMYK: 75, 0, 17, 0  

RGB: 0, 187, 210

LAB: #00BBD2

PMS: 1795 C

CMYK: 0, 96, 93, 2  

RGB: 232, 44, 42

LAB: #E82C2A
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40%

20%
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60%

40%
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MINIMUM SIZE 
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When reproducing the ACCLM logo in print, it should not be reproduced smaller than the specified minimum 
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 
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GRAD UATE IN STITUTE

ECA GRADUATE INSTITUTE
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE EGI LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the red triangle can 
only be kept when applied over 
the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%)

LIGHT COLOR (DOWN 50%)
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 1795 C

CMYK: 0, 96, 93, 2  

RGB: 232, 44, 42

LAB: #E82C2A

PMS: 144 C

CMYK: 0, 55, 100, 0  

RGB: 246, 139, 31

LAB: #F68B1F

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%
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When reproducing the EGI logo in print, it should not be reproduced smaller than the specified minimum size, 
as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE 

This example apply to EGI
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 
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IMAGERY
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SAMPLE APPLICATIONS COURSES FLYER



ECA PROFESSIONAL
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE ECA LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in 
communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue line 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%) 

LIGHT COLOR (DOWN 50%)
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 1788 C

CMYK: 0, 96, 83, 0  

RGB: 238, 45, 56

LAB: #EE2C37

PMS: 2399 C

CMYK: 97, 0, 49, 0  

RGB: 0, 172, 160

LAB: #00ACA0

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%
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MINIMUM SIZE 

ISOLATION ZONES 

0
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 c
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0
.3

 c
m

When reproducing the ECA logo in print, it should not be reproduced smaller than the specified minimum 
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE 
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 



PROFESSIONAL YEAR

ECA PROFESSIONAL YEAR
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE ECA PY LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in communications.



p
a
g

e
 1

3
4

 B
ra

n
d

 I
d

e
n

ti
ty

 G
u

id
e

li
n

e
 |

 E
C

A
 P

R
O

F
E

S
S

IO
N

A
L

 Y
E

A
R

PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the yellow triangle 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR PROFESSIONAL YEAR

PROFESSIONAL YEAR
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%)

LIGHT COLOR (DOWN 50%)

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR
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SYMBOL
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 7549 C

CMYK: 0, 22, 100, 2  

RGB: 255, 182, 0

LAB: #FFB600

PMS: 7685 C

CMYK: 100, 75, 0, 0  

RGB: 0, 84, 166

LAB: #0054a6

80%80%

80%80%

60%60%

60%60%

40%40%

40%40%

20%20%

20%20%



p
a
g

e
 1

3
8

 B
ra

n
d

 I
d

e
n

ti
ty

 G
u

id
e

li
n

e
 |

 E
C

A
 P

R
O

F
E

S
S

IO
N

A
L

 Y
E

A
R

MINIMUM SIZE 

ISOLATION ZONES 

1 
c
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0
.3

 c
m

When reproducing the ECA Professional Year logo in print, it should not be reproduced smaller than the 
specified minimum size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR
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INCORRECT USAGE 

This example apply to ECA Professional Year

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR

PROFESSIONAL YEAR
PROFESSIONAL YEAR
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 
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IMAGERY
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SAMPLE APPLICATIONS SOCIAL MEDIA

FACEBOOK POST INSTAGRAM POST
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SAMPLE APPLICATIONS FLYERS
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SAMPLE APPLICATIONS BROCHURE

COVER CONTENT PAGES
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SAMPLE APPLICATIONS PULL UP BANNER



ECA INTERNSHIPS
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE ECA 
INTERSNHIPS LOGO 
SHOULD NEVER BE 
RECREATED.

Only the new official  
logo files should be  
used in communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the yellow triangle 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%) 

LIGHT COLOR (DOWN 50%)
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SYMBOL
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 3115 C

CMYK: 75, 0, 17, 0  

RGB: 0, 187, 210

LAB: #00BBD2

PMS: 144 C

CMYK: 0, 55, 100, 0  

RGB: 246, 139, 31

LAB: #F68B1F

PMS: 527 C

CMYK: 69, 99, 0, 0  

RGB: 113, 45, 145

LAB: #712D91
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80%

60%

40%

20%

80%

60%

40%
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When reproducing the ECA Internships logo in print, it should not be reproduced smaller than the specified 
minimum size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE 
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 
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IMAGERY
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SAMPLE APPLICATIONS SOCIAL MEDIA

FACEBOOK POST INSTAGRAM POST
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SAMPLE APPLICATIONS FLYERS
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SAMPLE APPLICATIONS BROCHURE

COVER CONTENT PAGES
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SAMPLE APPLICATIONS PULL UP BANNER



ECA ONLINE
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE EOL LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in 
communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue line 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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ECA ONLINE AWARDED BY ECA COLLEGE LOGO

LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue line 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%) 

LIGHT COLOR (DOWN 50%)
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 551 C

CMYK: 35, 3, 8, 7  

RGB: 163, 199, 210

LAB: #A3C7D2

PMS: 7723 C

CMYK: 69, 0, 54, 7  

RGB: 80, 166, 132

LAB: #50A684

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%
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When reproducing the EOL logo in print, it should not be reproduced smaller than the specified minimum 
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE 
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 



ECA WOMEN EMPOWERMENT PROGRAM
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE WEP LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in 
communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue line 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%) 

LIGHT COLOR (DOWN 50%)
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SYMBOL
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 2346 C

CMYK: 0, 75, 48, 0

RGB: 255, 88, 105 

LAB: #FF5869 

PMS: 7442 C

CMYK: 54, 86, 0, 0

RGB: 150, 60, 189 

LAB: #963CBD 

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

PMS: 012 C

CMYK: 0, 2, 100, 0 

RGB: 255, 215, 0 

HEX: FFD700 

80%

60%

40%

20%
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MINIMUM SIZE 
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When reproducing the WEP logo in print, it should not be reproduced smaller than the specified minimum 
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE 
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 
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IMAGERY



p
a
g

e
 1

7
9

 B
ra

n
d

 I
d

e
n

ti
ty

 G
u

id
e

li
n

e
 |

 E
C

A
 E

M
P

O
W

E
R

M
E

N
T

 P
R

O
G

R
A

M

SAMPLE APPLICATIONS

FACEBOOK POST

STUDY NOW
GET A JOB
PAY LATER
Thinking of getting that master degree you’ve 
always wanted? Looking to get back into the 
workforce after a break? Wish to upskill yourself 
to take your career to the next level?
At ECA, we are here for you so you can live your dreams. 
And now you can do it cost-effectively. 

With the Women Empowerment Program (WEP), we 
offer women applicants within Australia, a unique 
opportunity to receive scholarships up to 25% off tuition 
fees to study select industry-ready courses with global-
level higher education providers.
• Swinburne University of Technology, Sydney
• Victoria University, Sydney
• Higher Education Leadership Institute (HELI)
• IT Masters in collaboration with Charles Sturt 

University

Terms and conditions apply*

APPLY NOW

WOMEN 
EMPOWERMENT 
PROGRAM 

UP TO 25% 
SCHOLARSHIP

FLYER
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SAMPLE APPLICATIONS PULL UP BANNER



ECA GLOBAL PATHWAY PROGRAM
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How should 
this guide
be used?

We want you to become advocates for our brand 
and to help us use it consistently.

Name, corporate logo, colors, and typeface - are 
the pillars of the identity of the company.

Their characteristics ensure an individual and 
consistent image of the company on the market.

THE GPP LOGO 
SHOULD NEVER 
BE RECREATED.

Only the new official  
logo files should be  
used in 
communications.
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PRIMARY LOGO

PRIMARY LOGO VARIATIONS

CORPORATIVE BACKGROUND

These 2 variations are the correct 
usage for a brand application on 
the corporate background.

The detail of the light blue line 
can only be kept when applied 
over the dark blue background.

BLACK & WHITE

The black and white versions of 
the logos are used if the color 
version cannot be used. It must be 
guaranteed that printing will be of 
adequate quality. 
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PRIMARY LOGO COLOR BACKGROUND 

DARK COLOR (100% TO 50%) 

LIGHT COLOR (DOWN 50%)
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SYMBOL
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COLOR PALETTE

PRIMARY

SECONDARY

IT IS ALLOWED TO USE SECONDARY COLORS FOR ILLUSTRATIONS, INFOGRAPHICS, SOME HIGHLIGHTS WHEN NECESSARY AND 

SUBHEADS.

PMS: 281 C

CMYK: 100, 90, 30, 35  

RGB: 24, 41, 88

LAB: #182958

80% black - 30% black

PMS: 3517 C

CMYK: 0, 100, 96, 6

RGB: 193, 0, 22 

LAB: #C10016 

PMS: 1375 C

CMYK: 0, 40, 97, 0

RGB: 255, 158, 27

LAB: #FF9E1B

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%

80%

60%

40%

20%
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MINIMUM SIZE 

ISOLATION ZONES 

0
.8

 c
m

0
.3

 c
m

When reproducing the GPP logo in print, it should not be reproduced smaller than the specified minimum 
size, as doing so compromises its readability.

The minimum logo size provides the smallest possible reduction in which the logo is still easy to read.

The examples below show the isolation zones when positioning the logo. 

The ‘X’ height changes proportionally according to the size of the logo but it is always determined by the 
width of the ‘band’ as shown below.
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INCORRECT USAGE 
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PRINT TYPEFACE

PRIMARY - BODY

SECONDARY - BODY

PRIMARY - HEADLINES

SECONDARY - HEADLINES

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM LIGHT

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOOK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM ITALIC
ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM BLACK

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL REGULAR

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL ITALIC

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BOLD

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIAL BLACK

RALEWAY EXTRA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ARIMO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

WEB TYPEFACE

SECONDARY - HEADLINE SECONDARY - BODYPRIMARY - HEADLINE PRIMARY - BODY

TAHOMA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

TAHOMA REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To ensure brand consistency 
across the ECA Group 
marketing materials, the 
primary font should be 
used in all printed materials 
such as brochures, and in 
all advertising and publicity 
(digital and print).

ABCDEFGHIJLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxyz
1234567890!@#$%^&*()

GOTHAM MEDIUM

Arial is readily available within word processing, spreadsheets 
and presentation programs and will be used for all internally 
produced documents as well as for correspondence. 
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IMAGERY
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SAMPLE APPLICATIONS BROCHURE

COVER CONTENT PAGES
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